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Cultural tourism is a booming sector that is currently undergoing several
processes of diversification. Beyond visiting museums or historical monuments,
cultural tourism is increasingly based on new cultural and heritage resources,
such as intangible heritage. Heritage can be considered as one of the basic
resources to elaborate an offer of cultural products, which undoubtedly help
improve the competitiveness of the destinations, and differentiate themselves.
Cultural tourism management, therefore, can serve as the basis for the creation
of a new discourse for destinations. It can also provide key elements of
attraction for tourism development. This course is the follow up to the subject
"Tourism and Heritage" and aims to understand the culture and tourism
ecosystem. Students will be able to apply the acquired knowledge in the
subject “Mediation of Cultural Heritage and Tourism”. On the one hand, students
will gain a general understanding of cultural tourism products and heritage
display spaces applied to different types of cultural tourism. On the other hand,
they will learn about the necessary tools for tourism management and how to
use them applying sustainability principles.

BS03- Students must be able to collect and interpret important information (in
their study field) in order to formulate judgments with reflections on important
social, scientific and ethical issues.

GS02- Have business vision.

GS07- Make decisions and solve problems, critically interpreting and evaluating
the results obtained.
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SST11- Manage tourist accessibility and mobility.

SS12- Identify, increase the value of, and manage cultural and natural heritage for
tourism use.

N

Know and identify the new tendencies in the practice of tourist activities.
Know instruments and mechanisms for obtaining financial resources.

Use tourism-marketing tools: Revenue Management, e-marketing, web 2.0.
Develop skills related to the planning, organization and management of the
operation of tourist establishments.

Elaborate trend assessment reports of results, evolution and forecasts of
service prices, considering internal economy information and market needs.

BLOCK 1. Cultural tourism

1.1. Definition of cultural tourism

1.2. Conceptualization of heritage

1.3. Origins and development of cultural tourism
1.4. New trends in cultural tourism

BLOCK 2. Heritage as a resource for cultural tourism

2.1.Cultural heritage national and international organizations and
institutions

2.2.  Heritage exhibition spaces

2.3. Conversion of cultural resources into tourism experiences

BLOCK 3. Heritage management for tourism and cultural tourism management

3.1. Challenges of heritage management for tourism.
Balance between use and conservation
3.2. Keys for the development of cultural tourism projects
3.3.Cultural tourism strategies
3.4Income generation in heritage spaces
3.5.Communication and commercialization of cultural tourism
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The learning methodologies planned for the subject combine a number of
processes being the most remarkable the cognitive methods related to the
comprehension of the principles of tourism and the global tourism system as
well as the inclusion of a set of skills, mainly technical.

The activities and methodologies -both group and individual- designed for this
subject are the following:

— |Lectures

— Case studies

— Discussions

— Practical exercises

— Problem-based learning |

The assessment system measures the student’s achievement of learning
outcomes regarding the subject’s competences and contents.

Students may choose continuous assessment or single assessment:

Continuous Assessment: the teaching-learning process is assessed by a
continuous monitoring of the work done by the students throughout the course
and a final individual examination. Students must attend classes in order to be
assessed by continuous assessment.

Single Assessment: for those students who cannot come to class regularly, they
can choose to be assessed by single assessment. The teaching-learning process
is assessed by means of the assessment of all activities and in-person individual
examination at the end of the course.

To qualify for this form of assessment, students must apply within the first 15
days of the start of the course through the assessment section of Virtual
Campus.

The assessment activities planning will be public for the students from the start.

Activities Type Continuous Single Week deadline

Activity 1. Analysis Individual 20% 20% Week 7
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of a heritage
exhibition site

Activity 2. Design of ]Group

a cultural tourism (continuous) 25% 20% Week 13

project Individual(single)

In- class activities Grgup / 15% At.teacher S
Individual discretion

Final Exam Individual 40% 60% Exam Week

Total 100% 100%

To pass the course, it is mandatory to have obtained a minimum final grade of
"5", as long as the student has completed the individual exam/s or work/s
established in the course. This exam/s or final work/s must be graded with a
minimum of "4" in order to be able to calculate the average of all the assessment
activities carried out during the course.

Revision and Reassessment of the Course

The student has the right to revise all the evidences that have been designed for
the assessment of learning.

If a student fails to achieve the learning objectives of the course, in order to opt
for the subject reassessment, it will be necessary to have obtained a final grade
of the subject between "4-4.9", and to have attended the individual final exam/s
or final work/s of the course.

The reassessment process will only involve the modification of the final grade in
the case that the new assessment activity is passed and, in any case, the
maximum grade will be "5". This grade will be averaged with the other grades of
the assessment activities carried out by the student during the corresponding
academic period, considering the percentages established in each subject,
setting the final grade for the course.

Block 1.

British Tourist Authority (2001) Culture and tourism: are we talking the same
language?, BTA, London.

du Cros, H., & McKercher, B. (2020). Cultural Tourism. London: Routledge (3w
edition)..
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Donaire, J.A. (2008). Turismo cultural entre la experiencia y el ritual. Bellcaire
d’Emporda: Vitel-la.

Llonch, N., Coma, L. & Conill, M. (2017). Turismo cultural: antecedentes,
consagracion y democratizacién. In L. Coma & J. Santacana (coords.), Ciudad
educadora y turismo responsable (p.85-108). Gijén: Trea.

Richards, G. (Ed.) (2007). Cultural Tourism. Global and local perspectives. London:
The Haworth Hospitality Press.

Richards, G. (2018). Cultural tourism: A review of recent research and trends.
Journal of Hospitality and Tourism Management, 36, 12-21.

Richards, G. (2022). Rethinking Cultural Tourism. Edward Elgar Publishing Ltd. ISBN
9781035306770

Block 2.
Ambrose, T. & Paine, P. (2012). Museum basics. New York: Routledge.

Barrado-Timén, D. A, & Hidalgo-Giralt, C. (2019). The Historic City, Its
Transmission and Perception via Augmented Reality and Virtual Reality and the
Use of the Past as a Resource for the Present: A New Era for Urban Cultural
Heritage and Tourism?. Sustainability, 11(10), 2835.

Barron, P., & Leask, A. (2017). Visitor engagement at museums: Generation Y and
‘Lates’ events at the National Museum of Scotland. Museum Management and
Curatorship, 32(5), 473-490.

Desvallées, A. & Mairesse, F. (eds.) ( 2010). Key concepts of museology. Paris :
Armand Colin.

Lopez-Menchero Bendicho, V.M. (2012). Manual para la puesta en valor del
patrimonio arqueoldgico al aire libre. Gijon: Trea

Martin, C. (2009). Los centros de interpretacion: urgencia o moda. Hermes:
revista de museologia, 1, 50-59.

Martin, C. (2011). Los museos, un fendmeno de cambio de milenio. Didéctica de
las Ciencias Experimentales y Sociales. Valencia: Universitat de Valencia.
Disponible en http://roderic.uv.es/bitstream/handle/10550/21333/117-
130.pdf?sequence=1

Santacana, J.; Asensio, M.; Lépez, V. i Martinez, T. (2018) (coords.). La evaluacion
de las apps en el patrimonio cultural. Gijén: Trea.


http://roderic.uv.es/bitstream/handle/10550/21333/117-130.pdf?sequence=1
http://roderic.uv.es/bitstream/handle/10550/21333/117-130.pdf?sequence=1
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Santacana, J. & Serrat, N. (coord.) (2005). Museografia didactica. Barcelona: Ariel.

Santacana, J. & Llonch, N. (2008). Museo local: la cenicienta de la cultura. Gijon:
Trea.

Santacana, J. & Martin, C. (coord.) (2011). Manual de Museografia interactiva.
Gijon: Trea.

Tilden, F.(1957). 3rd edition (1977) Interpreting our heritage. The University of North
Carolina Press. Chapel Hill.

Block 3.

Agostino, D., Arnaboldi, M., & Lampis, A. (2020). Italian state museums during the
COVID-19 crisis: from onsite closure to online openness. Museum Management
and Curatorship, 1-11.

Barrera-Fernandez, D., & Hernandez-Escampa, M. (2017). Malaga Versus Picasso:
Rebranding a City Through Non-material Heritage. In M. T. Albert, F. Bandarin & A.
Pereira Roders. Going Beyond. Perceptions of Sustainability in Heritage Studies
(Pp. 277-293). Springer, Cham.

Camarero, M. C. y Garrido, M. J. (2004). Marketing del patrimonio cultural.
Madrid: Piramide.

Carbone, F. (2016). An insight into cultural heritage management of tourism
destinations. European Journal of Tourism Research, 14, 75-91.

Chen, H., & Rahman, I. (2018). Cultural tourism: An analysis of engagement,
cultural contact, memorable tourism experience and destination loyalty. Tourism
Management Perspectives, 26, 153-163.

Fernandez, M. y Osacar, E. (coords.) (2009). El turismo cultural en el entorno del
patrimonio. HER&MUS. Heritage and Museography, 2.

Hausmann, A. and Schuhbauer, S. (2023). Basic Guide to Cultural Tourism
Marketing: Practice Cultural Management. Springer. ISBN 13 9783658399733

Iguman, S. (2020) If visitors won’t go to Heritage, Heritage must go to visitors.
Digitisation of Heritage in time of Corona. In Burini, F. (ed.) Tourism Facing a
Pandemic: From Crisis to Recovery (pp. 125-132), Bergamo: University of
Bergamo.
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Imbert-Bouchard, D., Llonch, N., Martin, C. & Osécar, E. (2013). Turismo cultural y
apps. Un breve panorama de la situacién actual. HER&MUS. Heritage and
Museography, 13(2), 44-54.

Kotler, N., Kotler P. & Kotler, W. (2016) (2nd edition). Museum marketing and strategy.
Wiley & Sons.

Llonch, N. & Osécar, E. (2018). Estrategias de generacion de ingresos de los
museos y otros espacios de presentacion de patrimonio. Gijon: Trea.

Osécar, E. (2012). Sevilla y Velazquez: puesta en valor de un destino turistico a
partir de un icono cultural, TOUR&HER, Tourism & Heritage, 1, 93-102.

Osacar, E. (2017). Como poner en valor el patrimonio cultural y natural en
proyectos turisticos. In L. Coma & J. Santacana (coords.), Ciudad educadora y
turismo responsable (p. 195-212). Gijén: Trea.
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